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	General objectives of the curriculum:

· to support students’ acquisition of knowledge and skills that would ensure their readiness to become Corporate Communications and/or Public Relations and/or Advertising and/or Marketing specialists, managers or entrepreneurs in respective area(s);

· to offer sufficient opportunities for developing theoretical knowledge and practical skills to prepare the graduates of the MACOM program for successful careers in variety of industries as well as governmental and NGO sectors; as such, the program is business function oriented rather than industry centric;

· to develop students’ ability to critically analyse the overall business strategy and tactics from Corporate Communications and/or Public Relations and/or Advertising and/or Marketing function viewpoints as well as to analyse and direct strategic and tactical level of respective business functions, understand the functioning, processes and consequences of activities in the aforementioned area(s) and carry out applied as well as academic research in these.


The overall objective of the program is to educate high-level specialists and/or managers of the aforementioned business functions, who have in-depth as well as general knowledge and skills required for integrated strategic and/or tactical management of the communication of organisation of any type, size, ownership, structure or field of activity.


Upon graduation, the students will be able to enter a Doctoral program in general communication studies or in any of the specialisation areas of MACOM program.


	General learning outcomes of the curriculum:

· knowledge, understanding and aptitude to analyse the business strategy from Corporate Communications and/or Public Relations and/or Advertising and/or Marketing function viewpoints;

· ability to analyse and direct strategic and tactical level of one or several of these business functions;

· ability to understand the functioning, processes and consequences of activities in respective area(s);

· capability to carry out applied as well as academic research in respective area(s);

· knowledge, skills and practice in compilation of strategic and tactical plans in the aforementioned area(s).


	Basic principles of the curriculum:

To achieve the above presented learning objectives set and main learning outcomes projected, MACOM curriculum draws upon the following fundamental conceptual principles:
· a good balance of scientific research, professional experience, qualification standards, best practices and ethical principles within the Communication Management area and respective Corporate Communications and/or Public Relations and/or Advertising and/or Marketing and/or Management area(s) worldwide;

· interactive learning methods, which foster learning-by-doing and provide hands-on experience, such as: simulations, case studies, role plays, sociodramas, etc.;

· flexible study schedule aided by modern learning tools such as streaming video, e-learning environments (IVA, WebCT, Moodle, etc.), video-conferencing, DVD-recordings, etc.;

· personalised learning experience through flexible study program allowing for either general or any of the four specialisation areas or even double specialisation, interactive learning methods and flexible study schedule;

· demand-based market-centric approach to the selection of specialisation areas, their capacities, study topics, breath and depth of specialisation, choice and balance of specialisation modules, proportion of compulsory and elective courses and choice of prerequisites, facilitating employment process for graduates from MACOM program.


	Curriculum accreditation: accredited until
Load (Credit Points): 80 CP (1 CP = 40 hours of work)

Load in (ECTS): 120 ECTS (1 ECTS = 1,5 CP = 60 hours of work)

Nominal study period: 2 years

Language of instruction: English

ISCED-97 level: 6 (second stage of tertiary education)

ISCED-97 field: 34 (business and administration)
Conditions for graduation: completion of the curriculum and defence of Master’s thesis.


	Degree: Master of Arts in Social Sciences / Sotsiaalteaduse magister (kommunikatsioonijuhtimine)


	Documents issued at graduation: Master’s diploma and academic transcript.


	Curriculum coordinator: Ivar Soone, Ph.D., Media Department, Baltic Film and Media School, Tallinn University, e-mail: Ivar.Soone@tlu.ee.


	Admission requirements: Bachelor’s degree, diploma, Master’s degree, or equivalent. Intermediate level knowledge of English language.


	Entrance examination: Interview with the Admission Committee.


	Description of the curriculum structure:

· General subjects: 16 CP / 24 ECTS (50% of electives);
· Major: 38 CP / 57 ECTS, of which:

· common core is 22 CP / 33 ECTS (55% of electives), and

· Major Specialisation core is 16 CP / 24 ECTS (50% of electives) in the following areas:

· Marketing;

· Management;

· Public Relations; and

· Advertising.

· General specialisation in Communication Management is also available.
· Free electives or second specialisation: 16 CP / 24 ECTS;
· Master’s thesis: 10 CP / 15 ECTS.

Curriculum requires proficiency in English on B2 level of European Language Portfolio and ability to use computer sufficiently for successful accomplishment of university studies.

Courses are delivered in form of lectures, case studies, seminars, simulations, teamwork, video training and independent work. The study process includes completion of several projects incorporated in the courses as well as evaluated separately. 
The common part of the curriculum is 45–100%, depending on the choice of modules within the major. Specialisations and electives can be chosen freely. It is recommended to choose at least one specialisation within the curriculum in order to improve students’ in-depth knowledge in the particular area of specialisation. However, students may graduate also with general Communication Management specialisation by choosing the subjects from different specialisation areas.


The curriculum offers a good balance of theoretical backgrounds of Communication and Marketing Management as well as practical training in implementing the concepts and theories in practice, allowing for vertical as well as horizontal career advancement of the graduates. Students are given an experience in critical evaluation of theoretical and conceptual backgrounds, analysis of business, cultural and social environment, campaign management, Marketing and Communication research and strategy development in respective areas.


The specialisation modules offer possibility to concentrate on four areas, as presented above:

· Marketing;

· Management;
· Public Relations; and

· Advertising.


Students can also choose double specialisation in case they fulfil the requirements of two or more specialisation areas. If students prefer not to become in-depth specialists by choosing a specific specialisation area, they can also select studying in general Communication Management area without any particular specialisation.


Communication Management

General subjects (16 CP / 24 ECTS)

	Objectives:

To create the qualification for understanding of Communication Management area, the impact of communication on individuals, society and its subgroups and organisations, and to establish the basis for applied and/or academic research at Master’s level.


	Subject code
	Subject
	CP
	ECTS
	Evalua​tion

	
	Compulsory subjects (3 courses / 8 CP/ 12 ECTS)
	
	
	

	BFC 7001
	Media and Mass Communication Theory
	4
	6
	E

	BFC 7045
BFC7046
	Master’s Seminar I (Introduction to Academia and Science)
Master’s Seminar II (Academic Writing and Research)
	2
2
	3
3
	P
G

	
	
	
	
	

	
	Electives 1 (1 course / 4 CP / 6 ECTS) from:
	
	
	

	BFC 7003
	Corporate Identity, Image, Brand and Impression Management
	4
	6
	E

	BFC 7004
	Integrated Marketing Communications
	4
	6
	E

	
	
	
	
	

	
	Electives 2 (1 course / 4 CP / 6 ECTS) from:
	
	
	

	BFC 7005
	Public Opinion, Communication, Media and Marketing Research Technologies
	4
	6
	E

	MIA 7009
	Research Methods and Data Analysis
	4
	6
	E


	Main learning outcomes:

· knowledge and understanding of the basic points of departure of Communication Management area;

· comprehension of the principles of academic writing as well as academic and/or applied research;

· basic knowledge of the impact of communication on individuals, society and its subgroups and organisations and acquisition of basic skills for critical analysis of it.


Major (38 CP / 57 ECTS)

Core subjects (22 CP / 33 ECTS)

	Objectives:

· to offer theoretical as well as practical insight into Communication Management and Marketing areas;

· to advance the development of Master’s thesis and respective skills;

· to advance independent research skills.


	Subject code
	Subject
	CP
	ECTS
	Evalua​tion

	
	Compulsory subjects (2 courses / 10 CP/ 15 ECTS)
	
	
	

	BFC 7047
	Master’s Seminar III (Research Paper)
	2
	3
	G

	BFC 7048
	Master’s Seminar IV (Thesis Seminar)
	2
	3
	G

	BFC 7008
	Internship in Marketing and Communication
	6
	9
	G

	
	
	
	
	

	
	Electives 1 (1 course / 6 CP / 9 ECTS) from:
	
	
	

	BFC 7009
	Readings in Communication Research
	6
	9
	G

	BFC 7010
	Directed Independent Study (topic assigned)
	6
	9
	G


	
	Electives 2 (1 course / 6 CP / 9 ECTS) from:
	
	
	

	BFC 7011
	Campaign Planning Project
	6
	9
	G

	BFC 7012
	Public Opinion, Marketing, Communication or Media Research Project
	6
	9
	G


	Main learning outcomes:

· acquisition of practical experience in general Communication Management and/or Marketing and/or Management and/or Public Relations and/or Advertising area(s);

· development of Master’s thesis to the point of topic specification, structural determination and preliminary literature review as well as empirical research questions’ formulation, research methods specification as well as data collection and analysis methodology selection;

· hands-on experience in Marketing and/or Public Relations and/or Advertising campaign planning or Marketing and/or Management and/or Public Relations and/or Advertising and/or communication and/or media and/or public opinion research;

· development of independent research skills at Master’s level, including formulation of research problems, practice in data mining and literature review using databases and other sources of information, planning of research process, and preliminary selection of research and data analysis methodology.


Marketing Specialisation Module (4 courses / 16 CP / 24 ECTS)

	Objectives:

· to introduce different aspects of Marketing Management that are necessary for successful management of Marketing business function as well as Communication Management practices related to it;

· to allow for in-depth concentration on Marketing area by profound learning and practical exercises;

· to allow for development of Marketing skills specific to a particular industry, field of operation, context, business sub-function, position, strategy or business type within the choice offered.


	Subject code
	Subject
	CP
	ECTS
	Evalua​tion

	
	Compulsory subjects (2 courses / 8 CP/ 12 ECTS)
	
	
	

	BFC 7013
	Strategic Marketing Management
	4
	6
	E

	BFC 7014
	Consumer Behaviour and Psychology
	4
	6
	E

	
	
	
	
	

	
	Electives (2 courses / 8 CP / 12 ECTS) from:
	
	
	

	BFC 7015
	Services Marketing and Management
	4
	6
	E

	BFC 7016
	Relationship Marketing and Customer Relationship Management
	4
	6
	E

	BFC 7017
	Industrial Marketing
	4
	6
	E

	BFC 7018
	Influencing Consumers in Retail Setting
	4
	6
	E

	BFC 7019
	Direct, Interactive and Database Marketing
	4
	6
	E

	BFC 7020
	International Marketing
	4
	6
	E


	Main learning outcomes:

· deepened as well as broadened understanding of Marketing area;

· in-depth knowledge and skills within Marketing business function;

· critical analysis, planning and strategising skills in-depth in Marketing area as well as respective skills on general level in Communication Management areas related to it;

· ability to direct Marketing function of an organisation or serve as a specialist within Marketing area;

· aptitude of independently conducting academic as well as applied research in-depth in Marketing area as well as in general Communication Management area related to it;

· understanding of position and importance of Marketing area as well as its interrelations with other areas related to Communication Management.


Management Specialisation Module (4 courses / 16 CP / 24 ECTS)

	Objectives:

· to introduce different aspects of Management that are necessary for successful implementation of Management business function as well as Communication Management practices related to it;

· to allow for in-depth concentration on Management area by profound learning and practical exercises;

· to allow for development of Management skills specific to a particular business sub-function, position, context, strategy or business type within the choice offered.


	Subject code
	Subject
	CP
	ECTS
	Evalua​tion

	
	Compulsory subjects (2 courses / 8 CP/ 12 ECTS)
	
	
	

	BFC 7021
	Management Principles and Ethical Practices
	4
	6
	E

	BFC 7022
	Teamwork, Leadership and Cooperation
	4
	6
	E

	
	
	
	
	

	
	Electives (2 courses / 8 CP / 12 ECTS) from:
	
	
	

	BFC 7023
	Strategic Management
	4
	6
	E

	BFC 7024
	Organisational Behaviour, Culture and Politics
	4
	6
	E

	BFC 7025
	Theories of Management and Organisation
	4
	6
	E

	BFC 7026
	Internal Marketing and Employee Relations
	4
	6
	E

	BFC 7027
	Human Resource Management
	4
	6
	E

	BFC 7028
	Advanced International Management
	4
	6
	E

	
	
	
	
	


	Main learning outcomes:

· deepened as well as broadened understanding of Management area;

· in-depth knowledge and skills within Management business function;

· critical analysis, planning and strategising skills in-depth in Management specialisation area as well as respective skills on general level in Communication Management areas related to it;

· ability to direct or serve as a specialist within Management specialisation area;

· aptitude of independently conducting academic as well as applied research in-depth in Management specialisation area as well as in general Communication Management area related to it;

· understanding of position and importance of Management area as well as its interrelations with other areas related to Communication Management.



Public Relations Specialisation Module (4 courses / 16 CP / 24 ECTS)

	Objectives:

· to introduce different aspects of Public Relations that are necessary for successful management of Public Relations business function as well as other Communication Management practices related to it;

· to allow for in-depth concentration on Public Relations area by profound learning and practical exercises;

· to allow for development of Public Relations skills specific to a particular business sub-function, position, context, strategy or business type within the choice offered.


	Subject code
	Subject
	CP
	ECTS
	Evalua​tion

	
	Compulsory subjects (2 courses / 8 CP/ 12 ECTS)
	
	
	

	BFC 7029
	Public Relations Theory
	4
	6
	E

	BFC 7030
	Organisational Communication
	4
	6
	E

	
	
	
	
	

	
	Electives (2 courses / 8 CP / 12 ECTS) from:
	
	
	

	BFC 7031
	Public Relations Strategies and Tactics
	4
	6
	E

	BFC 7032
	Strategic Corporate Communication
	4
	6
	E

	BFC 7033
	Emergency, Risk and Crisis Communication
	4
	6
	E

	BFC 7034
	Public Relations Planning and Evaluation
	4
	6
	

	BFC 7035
	Public Relations Concepts and Practice
	4
	6
	E

	BFC 7036
	International Public Relations
	4
	6
	E


	Main learning outcomes:

· deepened as well as broadened understanding of Public Relations area;

· in-depth knowledge and skills within Public Relations business function;

· critical analysis, planning and strategising skills in-depth in Public Relations specialisation area as well as respective skills on general level in other Communication Management areas related to it;

· ability to direct or serve as a specialist within Public Relations specialisation area;

· aptitude of independently conducting academic as well as applied research in-depth in Public Relations specialisation area as well as in general Communication Management area related to it;

· understanding of position and importance of Public Relations area as well as its interrelations with other areas related to Communication Management.


Advertising Specialisation Module (4 courses / 16 CP / 24 ECTS)

	Objectives:

· to introduce different aspects of Advertising that are necessary for successful management of Advertising business function as well as other Communication Management practices related to it;

· to allow for in-depth concentration on Advertising area by profound learning and practical exercises;

· to allow for development of Advertising skills specific to a particular business sub-function, position, context, strategy or business type within the choice offered.


	Subject code
	Subject
	CP
	ECTS
	Evalua​tion

	
	Compulsory subjects (2 courses / 8 CP/ 12 ECTS)
	
	
	

	BFC 7037
	Advertising Theory and Psychology
	4
	6
	E

	BFC 7038
	Advertising Creative: Concepts, Strategies and 
Art Direction
	4
	6
	E

	
	
	
	
	

	
	Electives (2 courses / 8 CP / 12 ECTS) from:
	
	
	

	BFC 7039
	Media Strategy: Planning, Buying and Analysis
	4
	6
	E

	BFC 7040
	Account Planning and Management
	4
	6
	E

	BFC 7041
	Legal and Societal Issues in Advertising
	4
	6
	E

	BFC 7042
	Design and Copywriting
	4
	6
	E

	BFC 7043
	New Media and Strategic Advertising and Promotion Management in Digital Age
	4
	6
	E

	BFC 7044
	International Advertising
	4
	6
	E


	Main learning outcomes:

· deepened as well as broadened understanding of Advertising area;

· in-depth knowledge and skills within Advertising business function;

· critical analysis, planning and strategising skills in-depth in Advertising specialisation area as well as respective skills on general level in other Communication Management areas related to it;

· ability to direct or serve as a specialist within Advertising specialisation area;

· aptitude of independently conducting academic as well as applied research in-depth in Advertising specialisation area as well as in general Communication Management area related to it;

· understanding of position and importance of Advertising area as well as its interrelations with other areas related to Communication Management.


Free Electives (16 CP / 24 ECTS)

	Objectives:

· to offer the opportunities for realisation of individual learning and development interests and needs;

· to offer an option to obtain a second in-depth specialisation;

· to allow for development of skills supportive to Communication Management and/or Marketing and/or Management and/or Public Relations and/or Advertising area(s), for example in languages, information technology, psychology, sociology, anthropology and/or other fields related to respective areas.


	Subject code
	Subject
	CP
	ECTS
	Evalua​tion

	
	Free Electives
	16
	24
	


	Main learning outcomes:

Knowledge and skills acquired according to specific learning interests and needs of the students.



Master’s thesis (10 CP / 15 ECTS)

	Objectives:

· to master the ability of critical thinking and analysis in Communication Management and/or Marketing and/or Management and/or Public Relations and/or Advertising area(s);

· to create opportunities for exploration of and support the research into the selected topic of Communication Management and/or Marketing and/or Management and/or Public Relations and/or Advertising area(s);

· to enhance the writing skills of academic texts;

· to explore in-depth an actual topic in Communication Management and/or Marketing and/or Management and/or Public Relations and/or Advertising area(s);

· to offer a new insight into selected topic in Communication Management and/or Marketing and/or Management and/or Public Relations and/or Advertising area(s) and/or solve specific problems set.


	Subject code
	Subject
	CP
	ECTS
	Evalua​tion

	BFC 7050
	Master’s thesis
	10
	15
	G




	Main learning outcomes:

· deepened knowledge of the selected research topic and Communication Management and/or Marketing and/or Management and/or Public Relations and/or Advertising area(s);

· improved critical thinking ability and analytical skills and capacity in Communication Management and/or Marketing and/or Management and/or Public Relations and/or Advertising area(s);

· improved ability for carrying out independent applied and/or academic research;

· enhanced writing skills of academic texts;

· development of a new insight into selected topic in Communication Management and/or Marketing and/or Management and/or Public Relations and/or Advertising area(s) and/or solutions to specific problems set.


� Compulsory prerequisites for Marketing Specialisation: Principles of Marketing or any other basic Marketing course at Bachelor’s or Master’s level and BFC 7004 Integrated Marketing Communications.


� Compulsory prerequisite for Public Relations Specialisation: BFC 7005 Public Opinion, Communication, Media and Marketing Research Technologies�.


� Compulsory prerequisites for Advertising Specialisation: Principles of Marketing or any other basic Marketing course at Bachelor’s or Master’s level and BFC 7004 Integrated Marketing Communications and BFC 7013 Strategic Marketing Management.





